
ASSOCIATIONS
In May of 2019 POLITICO Pro surveyed 1,400+ policy 

professionals, 18% of whom identified themselves as policy 

professionals at associations. Here’s what they had to say  

about the state of being a policy professional in 2019. 
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Median Team Budget

Top Ranked Budget Line Items Other than full-time employee salaries
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Slightly larger share of budget

Slightly smaller share of budget

Don’t know

Much larger share of budget

About the same

Much smaller share of budget

Contract consultants/lobbyists
7% 37% 3%24% 12% 18%

Full-time employment salaries
7% 32% 0%38% 6% 16%

Policy/politics news and tools subscription
1% 42% 1%33% 8% 14%

Trade/business association membership fees
0% 56% 2%10% 8% 24%

Advocacy advertising
5% 42% 4%21% 7% 21%

Grassroots advocacy tools
6% 42% 3%26% 5% 18%

Public media relations tools/services
6% 36% 3%28% 7% 21%

Political Action Committee (PAC) management
2% 53% 4%11% 2% 28%

Base: Not working in 
government organizations 
or sole proprietorship 
(AA1=1-7)

n= 238

BUDGET SHIFTS
Shifts in organizational spend over the past two years

Say their team size is growing

Say it is shrinking

46%
9%

TEAM SIZE

MEDIAN (FULL-TIME EMPLOYEES)7
Contract consultants/lobbyists

Policy/politics news and tools subscriptions

Grassroots advocacy tools

39%
30%
23%

Once a day or more

More than once a week, 
but not every day

About once a week

Several times a month

About once a month

Less than once a month

Never

24%

16%

28%

6%

14%

2%

6%

40%

17%

18%

0%

3% Supply
Use

Base: Not working in government organizations or sole proprietorship (AA1=1-7)
n= 207

EXTERNAL ANALYSIS
How often do you use or supply external analysis

17%

10%

Shaping policymaker opinions
Shaping public opinion

88%
61%

TIMES A YEAR 
ON AVERAGE3.9

ADVOCACY 
ADVERTISING
Frequency and purpose of ads

Policy analysis 
Regulatory affairs/analysis

47%
38%

DIRECT 
LOBBYING 
(FEDERAL)57%

CONSULTANTS
Use cases for contract 
consultants
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